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Who We Are

* 10+ Years in Business
* Web Design

* Internet Marketing

» Suite of Online Tools
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Hall Web Services
www.hallme.com

Amanda O'Brien _Kyle POl_JIi_ot
Inbound Marketing Manager Inbound Marketing Specialist
kyle@hallme.com

@amanda_pants @kyyuulle




Road Map

What is social media?

Why should you care?

Research buying

Why you aren’t using social media
Benefits of social media

Strategies, Goals, Policies, Measuring
Blog, Facebook, Twitter, LinkedIn

“Don't focus on understanding how to use the individual

tools, focus on understanding WHY people are using
the tools.” - Mack Collier Viral garden




What is Social Media

“Social media
s people having

conversations online.’

Photo Credit: http://www.slideshare.net/mzkagan/what-the-fk-social-media



What is User Generated Content?
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Why you should care?

This Is how your customers are communicating



Information Evolution




The most important platforms are the ones that your

target audience and customers are using.

Photo credit: http://www.flickr.com/photos/victoriapeckham/164175205/



Customer Service has become part

of marketing
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Research Buying

People are looking online BEFORE they buy
Give them something to find

Corporate transparency

We value the opinions of others when decide

Ability to converse with hundreds before we
make a decision



Why you aren't using
Social Media

1. Fear
2. Lack of knowledge
3. Time constraints Po.




Fear

“People are going to say bad things about my company”

“Our customers will not be safe”




Lack of Knowledge

Social Media is just like any marketing initiative.

Research, have goals, measure results.



Time

Set expectations
Set goals

Track time spent
Adjust accordingly




Benefits of Social Networking

Corporate Transparency

Build Trust with new and existing customers
Generate Inbound Links

Reputation Management

Promote your blog and website

Inexpensive — time

Build relationships before purchasing point

Be a part of the conversation that is already going on
Extend your events, news, promotions



Social Media isn’t going away

Internet is becoming more social

Media is becoming more social

Companies are expected to be more social

‘Everyone is a reporter’ mentality

More selective about who we do business with

Don’t have to be perfect but do have to be responsive
Communications tool



© 00 N OO O & W N B

Strategy and Goals

. Set company policies

. Set measurable goals

. Listen before you talk

. Find communities that matter

. Create a content strategy

. Choose the tools that will work best for you
. Deliver engaging and interesting content

. Measure results

. You have to give to get



Create policies before, not after

Policies provide structure

Protect your brand

What you will and will not do

What employees can and cannot do
Members of the public can and cannot do
Editorial Calendar

Empowering




Why Measure Soclal Media

Qualify your social media efforts
It's not about how many eyeballs. It is about which eyeballs.
You are what you measure — decide what is important to track
Conguer your fears
— Afraid measuring will show it's not working? Why waste your time?

Photo credit: http://www.flickr.com/photos/ppdigital/2327029777/sizes/|



Getting started
Setting objectives

Where are you now?

What do you want to achieve? And by when?

How does this fit in with your business?

Who is your audience and what do they want to hear?

What makes you different? R;:" -

What measurement tools are you going to use? ,___"‘.ZEL 9 ;_D,-*’; |

What is your strategy? And company policies? i}ﬂé (4 ﬁr“'ﬁf“‘ [ ff’,f /N
What works for you is different fv"}m “_{“ff f}.ﬁf’;’ T
What are you going to measure? N @9;" i:

Check back and start over



Popularity - Reach

. Number of friends on Facebook
. Number of followers on Twitter
. Number of fans on your fan page
. Number of blog subscribers
. LinkedIn Connections - -
Engaging - Conversion
Moot nnnelas . Number of retweets
. Number of blog comments
. Brand Mentions
. Industry mentions
. Comments to LinkedIn discussion

. Website Traffic



Announcements

Press Releases

Demonstrate Expertise

Home base for Social Media
Google loves blogs

New content on your website
Editorial Content

Social Media to share new content
Be helpful

Blog

Consumer Affairs
15t Mariner Bancorp
Career Opporiunities

Contact Us

I'WOULD LIKE TO:

Find the | atest deposit rates

every time they use their debit card, is receiving rave reviews from our customers. They can
choose the amount pertransaction, from $.05to $1.00, and will receive a match atthe end of
12 months. For more detailed information, ao to our SetYour Savings page on the website
and calculate your savings, or call us at 410-558-4200. Listen for our promotional spots on
warious radio stations beginning this week

0 0comments posted in Uncategorized SharaThis

Are We Born-Again Savers?

- by Steven Kruskamp on

Fat To Enow Baltimore's Local Bank

onut 8% of nur after-tax
the early 40's (see
2 third month in a row to

Pat Wiellbrock

Steven Kruskamp
Wigde Barnes

BEE

Archives

SelectManth v

1st Mariner Bank on Twitter

Hrnrnm, [ wonder if we could get
this little guy in the shape of our
compass. http://hitJy/7ailKm
47mins azo

Znow day. [ want to run through
Baltimors and get into snowball
battles. z davs ago

RT @kplynch: In the
beginning...one bank's social
media journey http://ping.fm
/hEvor = days ago



Facebook

« Groups and Fan Pages
. Events
 Very personal



LinkedlIn

Originated in 2003

Social Network for Business P T Too [ tin Lo o

Groups and Discussions

Open Guestions Closed OQuestions

Question and ANSWEr SECHION . wmesruts e e s ey s

you think that investment houses can't cope managing wealth in a
Secular Bear Market where Traditional Buy & Hold Strategies could erase
the client's capital?

P e rS O n aI P rofl I e S 5 anzwers | Asked by Or Greg Mazvanoy MB2 CFPE I_'Ej | 5 days ago in Wealth Management
C O m p any P rofi I eS Q. HowWould | Find People YWho Are Upside Down on Their Mortgage?

17 answers | Aszked by Jake Moore |’E,‘|I 5 days ago in Personal Real Estate, Advertising

H ave a Strate gy Q. #s ashopper did you shop more online than last year? 20077 or less?

22 anzwers | Asked by Hevin Lee |fEJ| G days ago in E-Commerce, Wealth Management

Q This is for anyone that has ever been totally satisfied with the services of
" afinancial professional of any type. What happened that made things go

Browse iewy &)l ¢

Personal Finance

« Individual Insurance

* Personal Debt Management

* Personal lnvesting

¢ Perzonal Real Estate

* Personal Taxes

« Retirernent and Estate Planning

*Wealth Managerment

More stil in other |

* (Questions in English

Juay

* Fragen auf Deutsch
« Questions en frangais

* Preguntas en espafiol

Subscribe to new questions in:

IJ Ferzonal Finance ©



YouTube

i | | Search hallmarketing ¥ & Sign Out

Home Videos Channels Shows Subscriptions  History Upload

1Wall Streetto Your Street. . ;.. M uoioads Favorites rm

Valuable even if not viral
Educational

Answer questions
Testimonials

DU FIETINIG, FTRSSIOE L 2 LT UL FUYEE Iy DOl I, S SWRT s LI FHILSL RIEEale L GUESLIUI I FEGAT G R 61 S0 L
economy. Gain insight and information about what's happening on Wl Street and what t means to all of us here inthe
Sacramento region.

{more info)

View comments, related videos, and more

http://www.youtube.com/user/rivercitybank



Twitter

T

Microblog — 140 characters
What are you doing?
Community banks on Twitter:

First Market Bank, Richmond: http://twitter.com/FirstMarketBank
MountainOne FP:

Listen First

Search.twitter.com



Re-cap

Be helpful, educate

Don’t shout

The buyers are in control

Give something to buy by providing value
Create Policies before you begin

Set your goals and measure them

Find out what works, make changes



L earn More

Web Vision Blog - http://www.hallme.com/blog

Webinars —

Follow Hall on Twitter - @Hall Web

and kyle@hallme.com
Social Media Breakfast Maine 12/18: http://www.socialmediabreakfastmaine.com/
Case studies and content:
eBook on Policies:
Ebook 10 Steps to Social Media Success:

http://www.hallme.com/sage-social-media-success.php



