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Social Strategies in Banking 
Four Key Components of Success 
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Emerging Leaders Conference 

November 15-1, 2011 
Eric Cook, Certified Internet Business Consultant 

Let’s Have a Conversation… 
 
 
 
 

(That Means Two-Way) 

hi what’s up? 

social 
media 
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Social Strategies 

Using Networks Such As… 
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Hello.  I’m SEO. 

And I’m SMO. 

SEO & SMO Work Together 
Rich 

Content 

Targeted 

Traffic 

Quality 

Links 

User 

Generated 
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Social Technology 
Social Networking Communicating 
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Total Visits 

Source: Compete.com 
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Social Strategies 

Some Facebook Stats 
•  800+ million active users 
•  350+ million via mobile 
•  700+ billion minutes per month 
•  30+ billion pieces of content 
•  3.5 million monthly events 
•  1.5 million local business pages 
•  5.3 billion “fans” created 

Source: Facebook.com 
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Average User Stats 
•  Has 130 friends 
•  Connected to 80 community 

pages, groups and events 
•  Creates 90 pieces of content per 

month 

Source: Facebook.com 
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Social Strategies 

Paducah Bank 
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Profiles 
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Profile Advertising 
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Profile Advertising 
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Profile Advertising 
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LinkedIn 
•  Professional networking environment (100+ million) 
•  New member every second 
•  More business focused 

–  Online resume 
•  1st, 2nd 3rd connections 
•  Give and get  

recommendations 
•  Groups and questions 
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LinkedIn Groups & Discussions 
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Hey Darlene or Greg… 
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LinkedIn Recommendations 
•  Update consistently 
•  Be interesting 
•  100% profile (public) 
•  Use keywords 
•  Answer questions 
•  Find groups 
•  Slideshare & DocStoc 
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LinkedIn Maps 
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Job Change Notifier 
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Social Technology 

Social Media Knowledge 
Transfer 

Social Networking Communicating 
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Slideshare.net 
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Been in iTunes Lately? 
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Social Strategies 

Social Technology 

Social Relevancy Reputation 
Value 

Social Media Knowledge 
Transfer 

Social Networking Communicating 
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What Are People Saying 
About YOU Online? 

•  Do you know??? 
– Google, Yahoo, Yelp, CitySearch, others… 

•  What if it’s bad? 
•  What if nothing is there at all? 
•  Take your strategy online 
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Sample “Script” 
Dear Customer, 
 

Thanks for allowing us to take care of your home mortgage needs. We 
trust that your experience was an easy and enjoyable one. If you 
would be interested in sharing your experience so that others who 
may be looking for a mortgage can benefit from your experience, 
we’d like to encourage you to visit any of the following sites and 
provide a review. If, for some reason, your experience with our bank 
was not to your 100% satisfaction, please let us know directly so 
that we can address your concern and make things right. 

 
Love, 
Your Bank… 
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Reputation Management 
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SocialMention.com 
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Social Strategies 

Looking for a Bank? 
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Social Strategies 

Klout.com 

Oh No! 
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Free Monitoring Tools 
•  Google Alerts 

–  Google.com/alerts 

•  Addict-o-Matic 
–  Addictomatic.com  

•  Blog Pulse 
–  BlogPulse.com 

•  Social Mention 
–  Socialmention.com  

•   Monitter 
–  Monitter.com 
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Social Technology 

Social Relevancy Reputation 
Value 

Social Media Knowledge 
Transfer 

Social Networking Communicating 

Socially-Enabled Tasks Operational 
Value 
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Tungle.me/ericcook 
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Tungle.me/ericcook 
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Would You Believe… 
15 Minutes 

x 
4 Meetings Per day 

x 
5 Days Per Week 

x 
40 Weeks Per Year 

= 
1,200 Hours Per Year 

 

(That’s 5 WEEKS!) 
Source: Marc Gingras, CEO Tungle.me 
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Gist.com 
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What About Regulation 
and Compliance? 
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Fundamentals 
•  Regulatory Issues 

– Advertising, Trigger Terms, Guidance 
•  Readiness and Risk Assessment 

– Evidence of Thought Process 
•  Internal Issues 

– Productivity, Training, Monitoring, Archival 
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Regulatory Guidance 

? 
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BITS Paper 
•  Risks, Scenarios & 

Mitigation… 
– Compliance 
– Legal 
– Operational 
– Reputation 

Social Strategies Source: bits.org 
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Readiness Assessment 
•  Leadership 

Commitment 
•  Social Media 

Knowledge 
•  Customer 

Engagement 
•  Competition 

•  Staff & Resources 
•  Social Media Plan 
•  Process 

Documentation 
•  Policy & 

Measurement 
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Readiness Assessment 
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Are You Ready? 
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Internal Opportunities 
•  Building Your Social Army 
•  Enable a Voice 
•  Monitor and Archive (Control) 
•  Leverage Technology 
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Monitoring and Archival 
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Recap 
•  It’s all about the conversation 
•  SMO and SEO help rankings 
•  Four components – different opportunities 
•  Document your plan & process 
•  Control what you can 
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Questions - Eric Cook 
Eric@PoweredByWSI.com 

www.LinkedIn.com/in/EricCookMBA  
www.Facebook.com/ECook 
www.Twitter.com/EricCook  
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